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icierge offers some practical,

yional tips for creating and mai

here through sound

s 4 music consultant I'm lecky
enough 1o visit horels acroes the
globe, 13 a privilege to work with
some of the indusry’s leadng
peaple, and to gain an insight nto their
brands and see their design-led enviro
firthand. F:om boutique progerties in the
Himalayan kingdom of Bhutas, to the grand
hoels of Ewrope, to underwater nightclabs in
the Maldives, to towering F&B concepi in
Middle Easiern skyscrapers, o the smal and
qurky — I'tr there to research their interiors
and audience, but also to ook’ at thar
intangible bar essential element - ammoiphere,
[n the las! edition of Sleeper I explained
how music ©entity and inspicng music
cantent is irtegral to hrand pesitioning, In
this issue we're going to look & the pracical,
operational ind techmical factors relating
to wund and music that hoteliers need o
create and maintain the perfea armosphere,
In other words here's some opzrational
tip: for making vour hotel sound grear,
and how to ;ontrol it so it staws that way

CENTRALISE YOUR AUDIO SYSTEM
For newbuilds, or for hotsls updating their
AV infrastructure, where possinle it is best
10 have a ceatrallaed audio sysiem. This s
where amplbers and music player hardwvare
are housed in a back-af-house IT or server
roam with the music distribured centraly o
allhatel zores, Rather than ea:h F&B cutlet
hawing its own separste audio pstem, this
ceatralised method offers signeficant savings.

11 hot

It also provides & more scambess guest
expervnce. Forinstance, if two zcnes
ure sharing the same music identiy as a
guest walks around the hotel the music
will be in sequence, they wan't hear
the same track being repeated ten minutes
later in another zone. Or if & privace hire
wanted the same muslc across multiple
areas it s casy w deliver with a ceatral
audio st up. It gives you flexibility.

GIVEYOUR HARDWARE A

BREATH OF "RESH AIR

Ideally the hardware also needs to be in

a ternperature contralled, cool and clean
enviroament away from guests and away

from dirt. Amplifiers can fail if they get
teo bot and dirt blocks them up. Give your
hardware air con and it will last longer,

UNDERSTAND THE ACOUSTICS
OFTHE SPACE

For newbuilds it"s worth getting aa acoustics
speciabst to analyse how sound will be trave]
and be absorbed in each zone, Contemporars
hotel cesign tends 1o use lots of hard surfaces
such a: gla red metal all of which affects
the soend of the space. An acoustcs expert
can map out problem areas and work with
AV suppliers to make sure speakers are the
right type and in the right positon w prevent
issues such 2 the effect of echo or “sound
bleed’ between different sources of music.
INVEST IN GOOD QUALITY S5OUND
The quality of your atmosphere and the

sound of rour hote! is certainly goveryed

by the quulity of th: music content waich
needs o ke carefuly selected to be right for
the brand avdience, zone, and time cf day,
But that is only part of the equation. There
are other importan: factors in the ‘pipeline’
that delivers music content to people’s ears.
The track: cught te a high qualry
audio format - digial files ar 192kbps sound
thin, whese a5 320Hbps or less sounds richer
and warmer. The sound system itself needs
o be to high spec. Investing in good sound
quality pays off by reating far warmer
atmospheres thar gaests will wanr 1o e

The speakers need 1o be expertly
installed i the right locations. Don®
let interior designers dictare whese
speakers are placed, unless they also
happen tobe an exsert on sound!

Chris Gunton frem CGA who works with
The Dorcaester Cellection emphsasises:
"Maounzt speakers relative 1o guests’ eirs and
think abour where they are and how tey move
abour S0 tar you g1 a consistent delvery.”
He advocites wsing “full range” speakers
where possible sayiag: "a well-designed
sound system can kelp balance how syund i
delivered throughout a room 1o mininise or
completely avosd aay ‘proxiemity effecs” ™

He alsosuggests getting a system
that is cagable of delivering more than
your maximum power, "The human ear
amenuates itself — 53 what was loud a1
8, 30pm becomes normal by 9,.30pm so

u will akways need more power than
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you think for a good bar system. To get
the t wand, get a systern that wil
1 sound & a maximug
5 so that you have spare capaaty.”™

Likewse in key trading sreas suck as bars
you might need the speakess and audio
system to be able 1o deliver 2 "background
sound during the day, bur 1 'foreground”
sound during peak rrading imes such as
the evening. Make sure your AV supplier

is wware if that is a requirement

LEAVEITTO THE EXPERTS
Of course 1 would say L use A music
c ltant Lo select nt. We all eat
food, but we wouldn't dresm of desgning
a menu. The chef should do thart. Lkewise
we all love c, but knowmg where to
find ot mussc and how each track affects
people should be o experts. Guests
are unlikely to appre ¢ the F&B staff™s
favourie: dance tumn ecially at xa time
The music needs to be picked 10 be p t
vart of the day. The music should

also be matlored 1o the F&B conc ) ZONE

DITCETHE CDS!

CD plajers, even those with multiple CDs,

won't provide enough tracks to kegp you
unding inspiring. What's m

gaps barween each track and a big Jause as &

CD finshes, It also gives staff an wywelcome

artenity 1o put on ther own masic
solunion is to se licensed tra

hard disc-hased digital music

there will be

plajers. Streaming is not recommended as
the stability of your internet ccnnection is
likely to be en issue. Use music

with online sccess 10 the di

plavers on site, so that they cas quickly
and remotely respond to staff requests, and
support and update the content online. You
wil need regular music updates to keep

the hotel sounding relevans and fresh

CONTROL YOUR ATMOSPHERE
Tte lighting, temperature and smel
1's public areas needs to be carefully
nd so does your sound anc music
Theref ¢ A mMusic consuy
wio has gital delivery
d 0 activate
nent This means
stafl do notn to change e music, Teeing
them up to do what they are good au serving
guests. It alio means they canaot put fheir
own music as it 18 controlled o on-brand
[deally there should be cros-fade
trecks to prevent the atmosphere di
beween soags. Playlists should be
d 43 much as possible te prevent
tracks suddenly jumping out at guests
Think atout volume control as well. Train
staff 10 monitor and maintain volume lkevels
Aa empry bar will need less valume, compared
taa packec bar. Thes e stfl need to
learn 1o adust the volume as each service
progresses. This is critscal where you wse live
mers. It's a common mistake no: 1o
the background music

immedia %r a singer or planist finishes
their st. With careful volume ontrol the
ammosphere crashes, ['ve seen bar lose

cause of thisas p

You could of coun
musicat all! Believe it or not, there are tmes
when [ recommend this, At the COMO
Sham>hala Estate in Bali, the magical
sound of the ranforest j e was the only
accompaniment breakfast outdoors needed
50 that's what 1 old them. Getting the audio
and music right bowever is key to creating
a gres ambienze and mood, It can cr
INspiring or exciting areas within the h
as music is used to enhance the experience
The effect of sound is o Hminal
though. Get it wrong. p will vote with
their zet. Get 2 rght, and your kotel is
all the more ¢ 8 hit, Atmosphere

ngible, but don't igeore it. @
Rob Wood is Creative Derecior

v My meierge
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